IABC Wellington Be Active workshop

Wednesday 28 May 2008, 2-5 pm

Managing Tomorrow's Crises With 21st Century Tools: Social Networking, Dark Sites, Blogs, Word of Mouth and More … 

IABC Wellington invites you to tap into international expertise on crisis management and social media through an IABC exclusive virtual seminar, and then analyse the issues from the New Zealand perspective with leading local practitioners. 

Join us for an informative afternoon where you can

· tap into international expertise on crisis management and social media 

· learn from the CYFSwatch case study 

· analyse the issues from the New Zealand perspective with leading local practitioners – Jason Ryan and Brad Tattersfield.
International expertise - IABC virtual seminar 

The IABC virtual seminar is presented by James E. Lukaszewski, ABC, APR, Fellow PRSA, CCEP and Idil Cakim, Vice President of Interactive Media, GolinHarris.

The internet is becoming increasingly inhospitable in new and creative ways as individuals use social media more and more for dark purposes. Whether it's an attack on individuals, a corporation, a product, a government agency, or some other icon, aggressive forms of criticism, humiliation, and public embarrassment require some serious thinking, preemptive actions, and a response strategy.
 
Because the Web has become such an important element in effective and comprehensive response to crisis situations, more and more companies are establishing template sites, also called "dark" sites, which are pre-organised with pre-authorised information. These "dark" sites are set up for immediate response to the general nature of crises and used to get ahead of the negativity caused by delays in responding to situations of public interest.
 
In the Internet 2.0 age, accuracy is often sacrificed for immediacy, a sense of intimacy, and intimidation. Ever larger audiences have instant access to an ongoing flood of commentary, blogging, word of mouth, media bloviating, and more. 
James Lukaszewski teams up with Idil Cakim to talk about the important Internet tools - dark sites, social networking, blogs, word of mouth - in an era of increasing explosiveness, decreasing civility, and impetuous threats, remedies, and outcomes.

Leading local practitioners will then lead an analysis of how these tools can be used in the New Zealand context, drawing on their own experiences. 

PLEASE NOTE... Because of international time differences, we will be using a recorded version of the virtual seminar.

New Zealand case study - MSD response to CYFSwatch

The Ministry of Social Development team that led the response to the CYFSwatch website will be presenting following the virtual seminar.
CYFSwatch was set up by critics of Child, Youth and Family to "name and shame" social workers.  
MSD Deputy Chief Executive Doug Craig, Chief Legal Advisor Jonathan Robinson and Chief Media Advisor Bronwyn Saunders will discuss how they responded, including international efforts to close the site down and internal communications with affected staff. They'll share their experience and lessons learned.  This will be a great learning opportunity for all New Zealand communicators. 

Where and when:
Wednesday 28 May 2008

2 pm – 5 pm (followed by networking drinks 5-6 pm)

The Loft, Top Floor, Whitcoulls Building, 312 Lambton Quay, Wellington

How much:

IABC Member $75

Non-member $100

Registration:

To register, fill in the registration form on the IABC website http://www.iabcwellington.co.nz/ and email to admin@iabcwellington.co.nz 
Further information:

If you have any questions, please contact IABC Professional Development director Janice Rodenburg at janice@rodenburg.co.nz or 021 705301.

ABOUT THE INTERNATIONAL PRESENTERS

Idil Cakim is Vice President of Interactive Media in GolinHarris’s Dialogue Group. She specializes in social media and word of mouth communications, and has worked with clients from a wide array of industries, including technology, automotive, and healthcare. Idil Cakim is a blogger who regularly writes about on-line communication and word-of-mouth marketing trends. She is a contributor to GolinHarris’s The Next Fifty Years blog (www.nextfiftyyears.com). Previously, she wrote for the e-fluentials blog (http://blog.efluentials.com) and the Guidewire Group (www.guidewiregroup.com). She holds an M.A. in Communication from the Annenberg School at University of Pennsylvania and a B.A. in Sociology from Bryn Mawr College. Ms. Cakim is a member of the World Future Society and serves on the Board of Word of Mouth Marketing Association (WOMMA). 

James E. Lukaszewski, (loo-ka-SHEV-skee), ABC, APR, Fellow PRSA, CCEP, is one of North America’s most prominent management advisors and crisis management strategists. He has more than 25 years experience in dealing with the most troubling, tough, touchy, sensitive issues facing corporate organizations locally and globally. His broad-based experience ranges from media-initiated investigations to product recalls and plant closings, from criminal litigation to takeovers. He is frequently retained by senior management to directly intervene and manage the resolution of corporate problems and bad news. The situations he helps resolve often involve conflict, controversy, community action, or activist opposition. The fastest growing portion of his practice involves civil and criminal litigation. 

